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A quick flashbacké 

ÅBallot in July 2014 

 

Å54% turnout: 379 

 

Å 64% YES! by number: 242 versus 137 

 

Å 61% YES! by Rateable Value: £12m v £7m 

 

ÅStarted work on 13th October 2014 



Canterbury Connected BID Area 



Cƻƭƭƻǿ ǘƘŜ ƳƻƴŜȅΧΦ 

Å BID Levy is 1.5% of the Rateable Value (RV) of every business with 
an RV above £1,700 

 

Å Brings in around £500k pa 

 

ÅMedian levy is £300 pa 

 

Å Voluntary contributors: £24,000 

 

Å CCC SLA: £22,500 

 

Å Levy collection Year 1: £497,000:  99.86% 



Who pays what? 

Rateable 
Value (£) 

No of levy 
payers 

% total levy 
payers 

Amount 
raised (£) 

Average 
levy (£) 

Range of levy pa 
(£) 

% total 
levy 

Below £20k 344 49 48,173 140 £26 - 300 9 

£20 ς 100k 253 36 88,462 350 £301 ς 1,500 17 

Above £100k 111 15 373,365 3,364 £1,501 ς 11,000 74 

Total 708 100 510,000 720 100 





¢ƘŜ /ƘƻǳƎƘǎ ŀǊŜ ŦŜŀǘǳǊŜŘ ƻƴ ǘƘŜ ŎƛǘȅΩǎ Ŏƻŀǘ ƻŦ ŀǊƳǎ ƛƴ ǊŜŎƻƎƴƛǘƛƻƴ ƻŦ ǘƘŜƛǊ ǳǎŜ ƻƴ ¢ƘƻƳŀǎ 
.ŜŎƪŜǘΩǎ ŀǊƳǎΦ ²Ŝ ƘŀǾŜ ΨōƻǊǊƻǿŜŘΩ ǘƘŜƳ ŀǎ ǇŀǊǘ ƻŦ ǘƘŜ .L5Ωǎ branding. We have put them 
to a variety of jobs so look out for them doing all this and more in the future! 

Promote the city 



Christmas Marketing 

Promoting Canterbury: as the place to be at Christmas through print, radio and online 
across East Kent 



Christmas Lights switch on 

Driving footfall: Attracted 4,000 people into Canterbury in 2015  



Driving Footfall: The return of Christmas lights to the city for the first time since 2012 
was welcomed and we received enormous positive feedback about them again in 2015, 
ƛƴŎƭǳŘƛƴƎ ŎƻƳƳŜƴǘǎ ǘƘŀǘ ǘƘŜ ǿŜǊŜ ǘƘŜ ΨōŜǎǘ ŜǾŜǊΗΩ 

Christmas Lights 



Christmas window competition 

Promoting Canterbury and its businesses and driving footfall: рл ŜƴǘǊƛŜǎΧŜȄǇŜǊǘ 
ƧǳŘƎŜǎΧƻǊƛƎƛƴŀƭ ǇƻŜƳǎ ƻƴ ǿƛƴŘƻǿ ŘŜŎŀƭǎΧΦŀƴŘ ǘƘŜ ōŜǎǘ ǿƛƴŘƻǿǎ ǘƘŜ Ŏƛǘȅ Ƙŀǎ ŜǾŜǊ ǎŜŜƴΗ  

The Competition was promoted through social media and received press and social media 
coverage. 

 



Driving Footfall:  
 
ÅThe BID supported this event 

with £500 to deliver the 
leaflet in support of the 
national Magna Carta 
anniversary.  

 
ÅVisitor numbers: over 2,000 

participants - Canterbury 
Archaeological Trust 180 to 
Eastbridge over 800.  

 
ÅThe trail won an Award from 

Canterbury Christ Church 
University 



Partnership work: Kings Mile Street Party 

Å Canterbury City Council delivered the scheme;  
Å Kings Mile Association shaped it and set the date for the re-launch;  
Å BID provided the coordination and organisation on the day!  
A great example of how everyone working together can make a difference to the city and 
its businesses. 



Canterbury Hop Pocket race 

Driving footfall and investing in a safer city: 
The first Hop Pocket Race was held the evening before the Food & Drink Festival and Green 
Hop Beer Fortnight and 18 teams entered. Over £400 was raided for local charity Porchlight, 
supporting vulnerable and homeless people in the city. This will become an annual event in 
the life of the city. 



Supporting the evening and late night 
economy: Purple Flag 

The city has retained its Purple Flag since 2011 and was re-accredited in December 
2015. Town centres that achieve a tǳǊǇƭŜ CƭŀƎΩǎ ŀǊŜ ŀǿŀǊŘŜŘ ǘƻ ŘŜǎǘƛƴŀǘƛƻƴǎ ǘƘŀǘ are 
safe, vibrant, appealing, well-managed and offer a positive experience to consumers. 



Investing in a safer city 

Canterbury Connected BID supports the Street Pastors with £500 towards their costs 
each year. In September they gave 100 hours to the city over 5 nights, meeting 20 ς 30 
people each night, handing out flip flops, water, space blankets and a friendly listening 
approach! 



Deep cleansing the city 

The two man team have delivered 2,000 hours of deep cleansing since 
November 2014 


